Driving
consideration for

Celebrity Cruises
on Travel Tuesday

Objective

Celebrity Cruises partnered with Samsung Ads to
drive bookings for its 2024 sailing season on Travel
Tuesday, a day dedicated to travel deals, similar to
that of Black Friday or Cyber Monday.

Solution

Celebrity Cruises promoted its sales within a
premium and highly visible TV environment,
leveraging Samsung's massive device footprint and
the expert understanding of their consumers to
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